Town of Ovid Comprehensive Plan: Survey Responses

In May 2017, the community participated in a survey to gather public
opinion related to tough issues related to land use and future
decision-making. Surveys were mailed to all Town households with a
postage-paid return envelope, and residents had the additional option
to complete the survey online. Surveys featured 11 questions and took
an estimate 10-15 minutes to complete.

Surveys were due on May 22nd, and featured a 16% response rate of

354 represented individuals. A summary of respondents is as follows:

e Most (94%) were homeowners

e 90% were above the age of 18

e 39% have attended local government meetings (town, village) in the
past two years.

e Most (83%) were Town residents, with 11% Village residents, 1%
seasonal residents and 1% business owners living elsewhere

Most Important Characteristics of Ovid

The majority of residents reported that a small town atmosphere is the most important characteristic

of the community, followed by environmental features, small farms and feelings of safety and security.

Small town atmosphere
Environmental features
Rural / small farms
Feels safe and secure
Sense of community
Lakefront access

Open space

Personal freedoms

Access to (public) facilities
Low cost of living

Reputable school systems
Agriculture

Limited land use regs
Proximity to Trumansburg/Ithaca
History

Quality housing is affordable
Access to activities
Availability of shopping
Other

Diversity of population
Downtown

Access to State highways
Proximity to colleges
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Data Source: Town of Ovid Community Survey Results, June 2017

Preferences For Growth/Development

According to the respondents, the preferred growth and development for the Town of Ovid is single-

family residential and family farms.

Single family residential

Family farms

Tourism businesses

Small retail

Wineries, breweries, distilleries
Waterfront public recreation
Downtown redevelopment

Youth recreation center

Home businesses

Senior or retirement housing

Light industry

Senior recreation center
Convenience stores and similar svcs
Seasonal residential (camping / RVs)
Waterfront residential development
Low-mod income housing
Manufactured (modular) homes
Office-type businesses (detached)
Multi-family residential

Other

Heavy industry

Large retail / shop cntrs
Condominiums

Mobile home parks

Corporate farms
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In 2037, the Ovid Community Should Be...

The majority of residents reported they would like the community to remain rural agricultural, and/or

residential and family oriented.

19% 4% 2%

B Rural, agricultural

B Residential, family-oriented 21%

39%

M Like a bedroom community
(mostly commuters)
A commercial / tourism center

B Eco-tourism based

Like a bedroom
community (mostly
m Other commuters), 0% 26%

W Trendy, upscale, more urban-like

B Unanswered

Data Source: Town of Ovid Community Survey Results, June 2017.






